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20
TH

 ANNIVERSARY 

This past  season, we proudly  announce d the  20th  Anniversary  of  Alabama  Hockey. Below 

is our  commemorative  patch  and logo to  honor  this  significant  milestone.  The patch  was present  

on both  our  home  and away jerseys, as well  as multiple  lines of  merchandise.  

 

A celebratory  thank  you to  everyone  who  has helped  build  this  program  over  the  years. A history  

of  legends  on the  ice and counting.  Roll ɄFrozenɅ Tide! 
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INTRODUCTION  

 
 

The University  of  Alabama  provides  one of  the  regionɅs most  unique  and exciting  college 

hockey experiences.  Participants  of  UAɅs ACHA Division  1 hockey team  have the  opportunity  to  

combine  a high -level athletic  experience  with  studying  at a nationally  recognized  university  and 

experiencing  college life  in UAɅs ɈT-townɉ. The University  of  Alabama  Hockey Club was founded  in 

2005 by University  of  Alabama  students  and is now  approaching  its twen ty -first  (21st ) season . 

The team  plays all of  their  home  games in Pelham, AL at the  Pelham Civic Complex.  The 

organization  is managed  by University  of  Alabama  students.  

The program  elevated  its status  to  ACHA Division  I in 2015 and now  competes  at the  

highest  level of  ACHA college hockey.  Alabama  is one of  three  SEC school s to  have a program  

competing  at this  level. Alabama  hockey strives  to  continue  its tradition  of  leadership  in 

collegiate  hockey.  The strength  of  the  UA hockey program  combined  with  UAɅs variety  of  

academic  options  at a competitive  cost has made  the  University  an attractive  option  for  

prospective  student  hockey athletes.   

As the  organization  has grown  over  the  years, so has its effort  to  grow  and connect  with  

the  community.  Our  marketing  focus  continues  to  be mainly  on social media,  with  a strong  

continued  presence  on multiple  platforms.  The team  also continues  to  be involved  with  the  

community,  helping  coach the  local youth  hockey teams  and hosting  local events  in Tuscaloosa. 

In the  upcoming  pages, we will  outline  why partnering  with  Alabama  Hockey will  be a 

value-added  addition  to  Your CompanyɅs marketing  efforts.  We hope  you carefully  consider  this  

proposal  and make  the  decision  skate along  with  us during  the  2026-27 season.  

 

Sincerely, 

 

Will  Zeek  

General  Manager  
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2026-27 TEAM STAFF

 

 
             MIKE FAIRBANKS             TYLER ZENT  

                    Head Coach | D1         President 

 

 
                WILL ZEEK  

       General Manager/Assistant Coach 
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TEAM BUDGET

 Alabama Hockey is a student run, self -funded organization. Being a high -level club sport with 

minimal university contributions, student players must raise their own funds to accommodate 

for budget shortfalls. As a club team, players pay annual dues to compete each season.  These 

dues cover various expenses such as equipment, travel, and ice time for the duration of the 

season. Below is a cost breakdown of these expenses:  

 

2026 Estimated Cost Breakdown  

Travel (Buses, hotels, etc) ééééééééééééééééééééé.. $130,000 

Coaches Salary éééééééééééééééééééééééééé. $10,000 

Ice Fees (Games & Practices) éééééééééééééééééééé...$29,000 

Off Ice Trainingéééééééééééééééééééééééééé...$12,000 

Refereesééééééééééééééééééééééééééééé. $13,000 

Equipment (Helmet, Pants, Gloves, Jerseys, Bags, etc) ééééééééééé $30,000 

Team Meals & Snacks éééééééééééééééééééééééé $7,500 

Facility Feeséééééééééééééééééééééééééééé..$6,000 

League Fees ééééééééééééééééééééééééééé... $5,500 

TOTAL COST ééééééééééééééééééééééééé.... $243,000 

  

$96,015.00 

$34,200.00 $4,500.00 $18,150.00 

$11,000.00 

$11,420.00 

$10,000.00 

$10,459.00 

$6,160.00 

$14,423.00 

$11,000 

$2,551.00 

$5,475.00 $6,000.00 $10,000.00 

Bama Hockey Cost Breakdown

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15
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SPONSOR GUIDES 

All guides /options are intended to be fluid/negotiable. Our goal is to work 

with your company, based off your budgeted interest, to create a package 

that satisfies the companyɅs exposure, needs, and wants as a sponsor.               

* SPONSOR ARE TAX DEDUCTIBLE*  
 

PACKAGE SPONSOR OPTIONS 

 

TIDE ON TOP SPONSOR - $500 per game or $1,500 for 4 games 
¶ Company logo on every social media intermission update  

- 3 to 4 updates per game  

- Instagram story, Facebook post, Twitter/X  

¶ Company logo on team website  

¶ One (1) season ticket  

 

 
YOUR COMPANY LOGO 
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PACKAGE SPONSOR OPTIONS 

 

CRIMSON CARRIER SPONSOR - $3,000/season 
¶ Company logo on team hockey bags  (see below)  

¶ Company logo on team duffel bags  

¶ Five (5) social media posts highlighting YourCompany Sponsor  

- Includes, but not limited to, Insta, Facebook, Twitter, TikTok  

- Spread out across season  

¶ Company logo on team website  

¶ Two (2) season ticket s 

 

 
 

BIG AL¬S BUCKET SPONSOR - $1,000/season 

¶ Company logo on team helmets (see below)  

¶ Company logo on team website  

¶ One (1) social media post highlighting YourCompany Sponsor  

- Includes, but not limited to, Insta, Facebook, Twitter, TikTok  

¶ Two (2) season tickets  

 

 

 

SIDE END 1 END 2 TOP 

YOUR COMPANY 

LOGO 

YOUR COMPANY 

LOGO 
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PACKAGE SPONSOR OPTIONS 

 

ROLL TIDE SPONSOR - $2,500/season 
¶ Company logo on home handouts  schedule  as seen below  

¶ Company logo on team website  

¶ Three (3) social media posts highlighting YourCompany Sponsor  

- Includes, but not limited to, Insta, Facebook, Twitter, TikTok  

- Spread out across season  

¶ Two (2) season tickets  

  
 

 

 

 

 

 

 

 

 

 

 

 

YOUR COMPANY 

LOGO 



 
 

 

 

10 

 

  

PACKAGE SPONSOR OPTIONS 

 

RISING TIDE SPONSOR - $3,000/season 
¶ Bama Wins social media Win /Final graphic  

- Company logo/mention on every ɈBama Winsɉ graphic/post  

¶ Company logo on team website  

¶ Five (5) social media posts highlighting YourCompany Sponsor  

- Includes, but not limited to, Insta, Facebook, Twitter, TikTok  

- Spread out across season  

¶ Two (2) season tickets  

 
YOUR COMPANY LOGO 
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PACKAGE SPONSOR OPTIONS 

 

FROZEN TIDE SPONSOR - $3,500/season 

¶ Include YourCompany  Patch on alternate jerseys 

¶ Include YourCompany  logo on all alternate fan jerseys sold  

¶ Include YourCompany  logo on team website  

¶ Alternate inspired  jersey as seen below  (jersey design subject to change)  

Alternate Jersey Design 

 

YOUR COMPANY 

LOGO 
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PACKAGE SPONSOR OPTIONS 

 

LEGENDS TIDE SPONSOR - $5,000+  

¶ Game Day Sponsor  

- Company logo on every game day post of season  (See below) 

- 33+ games for 202 6 ɀ 27 season 

¶ Company logo on team website  

¶ Company logo on home handouts/flyers  

¶ Company logo on team schedule  

¶ Five (5) social media posts highlighting YourCompany Sponsor  

- Includes, but not limited to, Insta, Facebook, Twitter, TikTok  

- Spread out across season  

¶ Four (4) season tickets  

 

YOUR COMPANY 

LOGO 



 
 

 

 

13 

 

  

PRINT ADVERTISEMENTS 

 

GAME PROGRAMS - $100/game or $1000/season 

¶ Four-page booklet for each home series  featuring the front page of media notes, team 

rosters, a score sheet, and a one -page feature story  

¶ Quarter -page sponsor ad under the score sheet on page three  (see below)  

 
 

YOUR COMPANY 

LOGO 
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PRINT ADVERTISEMENTS 

 

POCKET SCHEDULE/HANDOUTS - $250/season 

¶ Sponsor logo featured on home handouts  schedule  as seen below  

¶ Distributed free at all team events  

 
 

POSTER SCHEDULE SPONSOR - $500/season 

¶ Sponsor logo featured on poster schedules as seen below  

¶ Distributed free at all team events  at 11ɉx17ɉ or 18ɉx24ɉ sizes 

 

 

YOUR COMPANY 

LOGO 

YOUR COMPANY 

LOGO 
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SOCIAL ADVERTISEMENTS 

 

WEBSITE HOMEPAGE LOGO - $250/season 

¶ Sponsor logo featured on homepage of team website  

¶ Sponsor logo on ɈOur Sponsorsɉ page 

¶ Sponsor logo can be placed on additional pages ɀ contact us  

 
 

INTERMISSION UPDATES GRAPHICS - $300/game or $1000/4 games 

¶ Company logo on every intermission update  

¶ Three (3) to four (4) updates per game  

¶ Includes Instagram. Facebook, and Twitter/X  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

YOUR COMPANY 

LOGO 

 

 

 YOUR COMPANY LOGO 
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SOCIAL ADVERTISEMENTS 

 

STARTING LINEUP - $500/season 

¶ Instagram story, Facebook post, Twitter/X post to start every game  

 
 

 

 

 

 

 

 

 

 

 

YOUR COMPANY 

LOGO 
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LIVE GAME ADVERTISEMENTS 

 

JUMBOTRON ADS - $300/game 

¶ Company logo on Jumbotron during pregame and intermissions  

¶ In game PA callouts throughout game  

- ɈSpecial thanks to YourCompany for their sponsored supportɉ 

 

POWER-PLAY SPONSOR - $500/season 

¶ In game PA callouts when team goes on power play  

- ɈFrozen Tide now on the YourCompany power playɉ 

¶ Twitter/X  callouts during game  

- GIF with full -screen sponsor logo followed  by text notifying fans of power -play  

 

PENALTY KILL SPONSOR - $500/season 

¶ In game PA callouts when team goes on penalty kill  

- ɈFrozen Tide now on the YourCompany penalty kill ɉ 

¶ Twitter/X callouts during game  

- GIF with full -screen sponsor logo followed by text notifying fans of penalty kill  

 

STUDENT SHOOTOUT - $750/season 

¶ Sponsor logo on 2.5Ʌ X 10Ʌ vinyl banner laid on ice 

¶ Two students selected from c rowd participate in an on -ice game after first period  

¶ Players take three shots from the center -ice line on an empty net to see who scores the 

most  

¶ PA announcement ɈFirst intermission  YourCompany student shootoutɉ 
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LIVE GAME ADVERTISEMENTS 

 

CHUCK-A-PUCK - $2000/season or $250/game 

¶ Sponsor logo on 2.5Ʌ X 10Ʌ vinyl banner laid at center ice 

¶ Fans throw purchased foam pucks at center ice after the second period  

¶ Fan that gets puck closest to center ice dot  (YourCompanyLogo) wins  

¶ PA announcement ɈSecond intermission YourCompany chuck -a-puckɉ 
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PROMOTIONAL NIGHTS 

 

RALLY TOWEL NIGHT ° Cost: Purchase of Towels ($1/towel) 

¶ Rally towel giveaway for every fan at select home game s 

¶ Choose the game YourCompany would like to sponsor  

¶ Company logo on towel along with team logo (see below)  

- Sample design: We can customize to YourCompanyɅs liking 

 
 

T-SHIRT NIGHTS - Cost: Purchase of T-Shirts 

¶ T-Shirt giveaway to first Ɉxxxɉ number of fans at select home games  

¶ Company logo on back of shirt  or front pocket  

 

 

 
 

YOUR COMPANY 

LOGO 
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PROMOTIONAL NIGHTS 

 

YOUTH NIGHT - $1000/game 

¶ Title sponsorship for Youth Night  

- Fall: vs Kentucky  December 5 

¶ Social media posts highlighting YourCompany Promotional Night Sponsor  

- Instagram, Facebook, Twitter  

¶ Pair with T-Shirt or Rally Towel giveaways  

¶ Option to provide additional giveaway item to youth fans in attendance  

 

MILITARY APPECIATION NIGHT - $2500 

¶ Title sponsorship , logo on scoreboard, and callout during veteransɅ ceremony 

¶ Social media posts highlighting YourCompany Promotional Night Sponsor  

- Instagram, Facebook, Twitter  

¶ Partnering with the American Legion, Alabama hosts Military Appreciation Night each year  

¶ Veterans and active duty military receive free admission and a gift from Alabama Hockey  

¶ Sponsorship primar ily covers cost of military appreciation jerseys/ gifts  
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PROMOTIONAL NIGHTS 

 

ROCKET CITY IRON CUP NIGHT (HUNTSVILLE, AL) - $3500 

¶ Title sponsorship, logo on home bench , and callout during puck drop ceremony  

¶ Social media posts highlighting YourCompany Promotional Night Sponsor  

- Instagram, Facebook, Twitter  

¶ Pair with T -Shirt or Rally Towel giveaways  

¶ Location: Huntsville Ice Sports Center ɀ Friday, November  20th  ɀ Alabama vs Auburn  
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PROMOTIONAL NIGHTS 

 

DUCK HUNTING NIGHT (HUNTSVILLE, AL) - $2500 

¶ Duck Hunting Night ɀ vs Oregon (February 12/13)  

¶ Title sponsorship, logo on home bench, and callout during puck drop ceremony  

¶ Social media posts highlighting YourCompany Promotional Night Sponsor  

- Instagram, Facebook, Twitter  

¶ Pair with T -Shirt or Rally Towel giveaways  

¶ Location: Huntsville Ice Sports Center ɀFebruary  12th  & 13 th  ɀ Alabama vs Oregon  

 

 

ADDITIONAL NIGHTS - $500/game 

¶ PA callouts before, during, and after game  

¶ Social media callout before game on Instagram, Facebook, and Twitter/X  

 

¶ Alumni/Parents Weekend ɀ vs UNC (October  2/3) 

¶ Senior Night ɀ vs Auburn  (February 5) 
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JERSEY SPONSOR REFERENCE 

 

Reference: Standard Jerseys 

 
 

 

 

Reference: Alternate Jersey Reveal 2022-23 Season 

 
 

205,276 
Total 

Accounts 
Reached

31,574
Facebook 
Accounts

42,657
Twitter 

Accounts

28,356
Insta 

Accounts

102,689
TikTok 

Accounts

*Over $10,500 in sales on our 

2022-23 Alternate Jersey Reveal 
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2026-27 SCHEDULE 

Day Date Opponent Location Time All - Time Record 

Friday  Sept. 11 UNC Wilmington  Pelham, Ala.  6:30 p.m.  First Meeting  

Saturday  Sept. 12 UNC Wilmington  Pelham, Ala.  7:45 p.m.  First Meeting  

Thursday  Sept. 17 San Diego State  Pelham, Ala.  8:15 p.m.  First Meeting  

Friday  Sept. 18  San Diego State  Pelham, Ala.  6:30 p.m.  First Meeting  

Friday  Oct. 2  North Carolina  Pelham, Ala.  6:30 p.m.  1-2 

Saturday  Oct. 3  North Carolina  Pelham, Ala.  1:15 p.m.  1-2 

Friday Oct. 9 at ACCHL Showcase^ Raleigh, N.C. TBD First Meeting 

Saturday Oct. 10 at ACCHL Showcase^ Raleigh, N.C. TBD First Meeting 

Sunday Oct. 11 at ACCHL Showcase^ Raleigh, N.C. TBD First Meeting 

Friday Oct. 16 at Tennessee Knoxville, Tn. TBD 0-2 

Sunday Oct. 18 at Tennessee Knoxville, Tn. TBD 0-2 

Thursday  Oct. 22 McKendree  Pelham, Ala.  7:00 p.m.  1-3 

Friday  Oct. 23  McKendree  Pelham, Ala.  8:50 p.m.  1-3 

Friday  Nov. 6  N. C. State  Pelham, Ala.  8:50 p.m.  1-4 

Saturday  Nov. 7  N. C. State  Pelham, Ala.  1:45 p.m.  1-4 

Friday Nov. 13 at George Mason Fairfax, Va. TBD First Meeting 

Saturday Nov. 14 at Navy Annapolis, Md. TBD First Meeting 

Friday  Nov. 20  Auburn* + Huntsville , Ala.  7:00 p.m.  26-1 

Friday  Dec. 4 Kentucky  Pelham, Ala.  8:50 p.m.  2-4 

Saturday  Dec. 5 Kentucky  Pelham, Ala.  7:00 p.m.  2-4 

Saturday Dec. 12 at Louisville Louisville, Ky. TBD 1-5 

Sunday Dec. 13 at Louisville Louisville, Ky. TBD 1-5 

Friday Jan. 8 at San Diego State San Diego, Cal. TBD First Meeting 

Saturday Jan. 9 at San Diego State San Diego, Cal. TBD First Meeting 

Friday Jan. 15 at McKendree Lebanon, Il. TBD 1-3 

Saturday Jan. 16 at McKendree Lebanon, Il. TBD 1-3 

Friday Jan. 29 at Cincinnati Cincinnati, Oh. TBD 0-2 

Saturday Jan. 30 at Cincinnati Cincinnati, Oh. TBD. 0-2 

Friday  Feb. 5 Auburn*  Pelham, Ala.  6:30 p.m.  26-1 

Saturday Feb. 6 at Auburn* Columbus, Ga. 6:00 p.m. 26-1 

Friday  Feb. 12 Oregon # Huntsville , Ala.  7:00 p.m.  2-4 

Saturday  Feb. 13 Oregon # Huntsville , Ala.  7:00 p.m.  2-4 

Friday Feb. 19 at Missouri State Springfield, Mo. 7:00 p.m. 2-6 

Saturday Feb. 20 at Missouri State Springfield, Mo. 6:00 p.m. 2-6 

Friday Feb. 26 at ACCHL Playoffs= Winston-Salem N.C. TBD First Playoff 

Saturday Feb. 27 at ACCHL Playoffs= Winston-Salem N.C. TBD First Playoff 

Saturday Feb. 28 at ACCHL Playoffs= Winston-Salem N.C. TBD First Playoff 

 
 
^ACCHL Showcase ς Raleigh, N.C. 
*+Iron Cup - Huntsville, Ala. 
*Iron Cup ς Pelham, Ala. 

NOTE: ALL TIMES IN CST 

#Tide Travels ς Huntsville, Ala. 
=ACCHL Playoffs ς Winston-Salem, N.C. 



 
 

 

 

25 

 

  

TEAM OUTREACH 

 

 Through social media, Alabama Hockey D1 reaches a diverse and large audience across 

North America. From Canada to AlabamaɅs very own ɈT-Townɉ, our outreach will help get you 

vintage brand and products seen by thousands of potential customers.  

 

 Our social media marketing reaches potential customers from a wide range of age 

groups,  and we continue to grow our following most strongly among UAɅs very own college age 

students!  

 

 The team also hosts numerous events around campus and is active in the youth hockey 

community to display the college hockey team and further promote your very own 

YourCompany  shop /merch/logo . 

 
 

 

 

73,138 
Total Followers

13,462 
Facebook Followers

7,835   
Twitter Followers

23,541      
Insta Followers

28,300    
TikTok Followers
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TEAM OUTREACH (Continued) 

 

Our largest social media audience comes from college age students (18 -24) at a total of 

41.7%. With such a large collegiate following, it follows that the majority of our social media 

interactions come right from the heart of crimson pride in Tuscaloosa .  

 
 

                                   
*Data from the last 90 days during our ñOff Seasonò 
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TEAM OUTREACH (Website) 

 

 Our website also boasts strong traffic views and a strong following with the majority of 

our sales and views coming from Tuscaloosa and the surrounding area s. Over the last year, we 

have had 89,521 site visits  with hundreds of  orders totaling $23,781 in sales  and over half of 

our sales just from Tuscaloosa alone.  
 

Map View of Top Sales and Site Traffic by City 

 

       Source:  

 

Tuscaloosa 
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TEAM OUTREACH (Home Games) 

 

 As our fanbase continues to steadily grow each year, so does our home game attendance 

numbers. Our games are played out of the Pelham Civic Complex in Pelham, Alabama but that 

does not stop Crimson Tide fans from cheering on another one of UAɅs sports teams. Fan 

attendance is a strong mix of UA students and UA fans from the Birmingham area.  

 As seen in the graph below, our largest draw is our game against Auburn. Known as the 

Iron Cup , fans turn up from far and wide to watch this school rivalry on ice. With such a large 

attendance record and public interest, this would be the ideal time for the alternate jersey reveal  

or sponsor night ! 
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SUMMARY 

  

Alabama Hockey is a school sports club that must raise its own funds to compete yearly. 

The program continues to grow on a yearly basis across social media and in the Crimson Tide 

community. With such a large social media presence and following among college age students 

in Tuscaloosa, partnering with Alabama hockey will  increase YourCompanyɅs social media views 

and brand presence across Tuscaloosa  and the surrounding Birmingham area.  

 The proposal includes sponsor options to be negotiated that will best suit 

YourCompany  for the upcoming hockey season. We hope that YourCompany  is interested in 

joining the ɈFrozen Tideɉ community after carefully reviewing the proposal. If your company 

does wish to complete a tax -deductible  sponsorship , please scroll down to the following page 

(pg. 27) for Tax Deductible Information . 

Contact 

Team Email: 

alabamahockeyclub@gmail.com  

 

Head Coach: Mike Fairbanks  

Email: coachfairbanks@alabamahockey.com  

Phone: (256)-783-2905 

 

Team General Manager: Will Zeek  

Email: manager@alabamahockeyclub.com  

Phone: (256)-651-8052 

 

Social Medias: 

Twitter: AlabamaHockey  

Facebook: Alabama Hockey  

Instagram: alabamahockey  

Website: alabamahockeyclub.com  
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